A GLOBAL CAMPAIGN ON EDUCATION FOR ALL CHILDREN WITH VISUAL IMPAIRMENT 

EXECUTIVE SUMMARY 

WHAT IS THE GLOBAL CAMPAIGN? 

The Education for All Children with Visual Impairment is a global campaign and program of the International Council for Education of People with Visual Impairment (ICEVI) acting in partnership with the World Blind Union (WBU) to ensure that girls and boys with blindness and low vision 

enjoy the right to education. This campaign and program primarily focus on children in the developing world. The campaign is also about mobilising resources to support programmes for these children. The GLOBAL campaign addresses the following Millennium Development Goals 

(MDG) viz., 

· Achieving universal primary education 

· Promoting gender equality and empowerment of women 

· Developing a global partnership for development 


WHO WILL BE SERVED BY THE CAMPAIGN? 

The global campaign will focus on early intervention for all preschool and 

school age girls and boys with visual impairment. The term “visual 

impairment” used in this campaign includes blind and low vision children; 

children who are deafblind; and multiply disabled visually impaired children. 

GUIDING PRINCIPLES TO THE CAMPAIGN 

The global campaign will be guided by certain fundamental principles. 

First, a demand for education needs to be created as a basic foundation for the campaign. 

Second, the campaign will work within the framework of the general and special education system of countries selected for implementation. 

Third, girls and boys with visual impairment should be included in the general education system with appropriate support. 

Fourth, alternative educational approaches need to be considered for those children with specific needs such as those who are deaf-blind and multiply disabled and require more highly specialized services. 

VISION AND OBJECTIVES 

In order to realize the overall vision of ensuring educational access for all girls and boys with visual impairment, the campaign and program have framed the following objectives: 

· To work with parents, organisations of the blind and other NGOs and the community to create a demand for education of children with visual impairment 

· To ensure the early detection of children with visual impairment and the provision of appropriate early intervention services 

· To facilitate the provision of necessary services to all children with visual impairment 

· To improve the skills of general and specialized classroom teachers to facilitate access for all children with visual impairment in appropriate programs 

· To facilitate the adoption of a child-centred curricula in education to enhance literacy and foster the acquisition of knowledge and life-oriented skills 

· To increase retention rates of girls and boys with visual impairment within community schools
· To increase the achievement level of children with visual impairment in their academic, social and physical development 
MODE OF IMPLEMENTATION 

The campaign will be implemented at two levels. A Global Task Force (GTF), chaired by the President of ICEVI and consisting of leading umbrella organizations and international non-governmental development organizations will be involved in formulating policies whereas the day-to-day implementation of the campaign will be the responsibility of the National Task Force (NTF). The existing regional structures of ICEVI and WBU will be used to coordinate at the regional level, particularly as it relates to training to strengthen human resources and to develop literature and related materials on education for all. 

The campaign will commence in the year 2006 and the first phase of 

implementation will continue for four years. 

The Secretary General of ICEVI will serve as the Executive Director of the 

Campaign and there will be regional/national level coordinators in the implementing countries to coordinate the programmes and liaise with the Executive Director. 

CAMPAIGN CENTRES OF EXCELLENCE 

In the global campaign, capacity building of teachers and other professionals, development of literature, production of assistive devices, etc., are some important tasks that will be undertaken. Certain organisations working in the countries/regions, university departments involved in special education teacher preparation, organisations involved in production of assistive devices, etc., may be ideal locations for these centres of excellence. 

RESEARCH AS AN INTEGRAL PART OF THE CAMPAIGN 

Research will become an integral part of the global campaign and 

programme. Research efforts will address the objectives of the campaign so that empirical data is generated that will be of benefit to policy makers, 

educational planners and funding organisations in helping them to adopt cost effective strategies to reach out to large numbers of girls and boys with visual impairment. A few long-term research studies will be undertaken to study the efficacy of the campaign right from the start along with action studies at the national level to enhance the learning opportunities for children with visual impairment. 

BUDGET FOR THE CAMPAIGN 

Funding is required for the following tasks of the campaign: 

· Activities of the Global and National Task Forces 

· Development and maintenance of a website for the campaign 

· Development of advocacy materials about the capabilities of children with visual impairment 

· Development of model curricula for competency based 

· teacher preparation centre 

· Professional training programs 

· Support for country level program development 

· Monitoring and evaluation of on-going programs 

· Research studies 
POTENTIAL FUNDING FOR THE CAMPAIGN 

Under the Global Task Force, a Resource Mobilization Committee headed by one of the members of the GTF will be formed to raise necessary funds for the campaign. International funding organizations, inter-governmental 

organizations, corporations and foundations will be approached to contribute to the campaign. Specific strategies for fund-raising will be developed by the Resource Mobilization committee of the campaign. The GTF will also develop guidelines for distribution of funds for the country level activities. 

PERFORMANCE INDICATORS 

The success of the GLOBAL campaign will be measured against the following four major parameters. 

1. Have education enrolment rates of children with visual impairment increased? 

2. Have drop-out rates among children with visual impairment decreased? 

3. Do children with visual impairment have access to the support services and learning materials they need (in the appropriate format) to allow them to compete on an equal basis with their sighted peers? 

4. Is the performance of children with visual impairment on par with those of non-visually impaired children? 

The GTF will develop tools for measuring the major parameters, whereas the Research Task Force will look into the country level parameters for measuring the success of the campaign. 

GLOBAL CAMPAIGN – A PROCESS 

The Global Task Force believes that creating educational opportunities for 

girls and boys with visual impairment is a PROCESS and it will constantly 

endeavour to bring all essential ingredients together for the global campaign to achieve desired results. 

